
New report predicts 6% growth in global TV advertising in 2008.
Despite recession fears, the global market for TV advertising will remain strong throughout 
2008, according to a new report from London intelligence firm Informa Telecoms & Media. The 
report claims that global net TV advertising revenues will reach at least !80 billion this year, up 
5.8% on last year. The growth this year will be partly driven by the Beijing Olympics taking 
place later this summer. The report also forecasts that pay TV advertising will grow at a faster 
rate, up 39% over the next four year, while TV generally will be up about 21% by 2012. The 
U.S. is still at the top of the global list of television advertising, bringing in approximately !28 

billion last year. The countries showing the sharpest increases are Russia and Romania, which 
Informa predicts will double their TV advertising spend. 

China is the worldÕs biggest internet user.
According to statistics from the China Internet Network Information Centre, China now has 
more people online than any other country in the world. More than 221 million Chinese were 
online at the end of February compared with 137 million at the start of 2007 reflecting a 61% 
increase. Despite the increase, internet penetration in China is still relatively low with only 16% 
of the countryÕs 1.3 billion people online compared with a worldwide average penetration rate of 

19%. Analysts are predicting that the Chinese online population will continue to grow by 18% 
each year, reaching 490 million by 2012. Sites that offer video sharing have become particularly 
popular in China over the past year and are attracting up to 100 million visitors a day.

New study finds that 60% of online shoppers are single young men.



Over three quarters of IrelandÕs online shoppers spend an average of !150 a month on Internet 

purchases, accounting for 10% to 20% of their monthly spend. The finding is from a research 
study carried out by 3V Transaction Services who specialise in online payment methods. 
According to the research, single young men now account for 60% of the most active online 
shoppers and that the principal drivers of online transactions are leisure and hobby purchases. 

Marian Finucane radio show now available for sponsorship.
RTE Radio 1 are currently in the market for a sponsor for their Marian Finucane show which is 
one the stations highest profile and highest listening shows. Transmitted on Saturday and Sunday 
mornings from 11.00 to 13.00 the show now attracts an average 300,000 listeners since it started 

on air back in September 2005. RTE are seeking offers in the region of !95,000 from interested 
parties looking to sponsor the show for a 12 month period. Further information / details on this 
sponsorship opportunity are available from Precision Media.
 

A little contr oversy goes a long way for Ryanair advertising.
If all publicity is good publicity then Ryanair must be delighted with the coverage they have 
generated and received in the British national newspapers surrounding their banned 
advertisements. According to estimates compiled by the British PR firm Mantra, Ryanair has 
generated nearly !1.25 million of incremental media value on the back of seven advertisements 

that have been banned by the Advertising Standards Association (ASA) in Britain. The !1.25 
million figure is a conservative one in that it does not include coverage generated in regional 
newspapers or online sites. 

Radio advertising helps 43% of consumers to make purchase. 
According to findings from a survey conducted amongst 500 consumers by the company 
Empathy Research, 43% of Irish consumers say that hearing a radio advertisement has made 
them buy, or intend to buy, a product. While a large percentage of respondents reported a positive 
effect upon hearing radio adverts, 45% of respondents said they didnÕt know if they would buy a 

product after hearing an advert on radio, and 13% said they would definitely not purchase the 
product. One of the main highlights of the survey was the relatively low rate of spontaneous 
recall of radio advertising with 47% of respondents not being able to remember the last advert 
they heard which made them want to buy a product in a supermarket.  

Cinema admissions show a slight decrease for February 08.



Cinema admission figures just released by Carlton Screen Advertising show that a total of 

1,430,486 admissions occurred in the Republic of Ireland during the recent month of February, 
which is a slight decrease of 3.8% on the same month last year. The small decrease is not really a 
poor reflection on the medium as attendance figures are strongly linked to the release / timing of 
major blockbuster films and are not tied to set monthly periods per se. The medium can look 
forward to better attendance months ahead with the pending release of major blockbuster films 
such as Indian Jones & The Kingdom of The Crystal Skull (23rd May), Sex & the City (30th May) 
and The Incredible Hulk (13th June)

Republic of Ireland monthly cinema admissions – 2008 vrs 2007:

2008 2007 % +/-

Month 000Õs 000Õs Diff yoy

January 1,700 1,712 -0.7%

February 1,431 1,488 -3.8%

March - 1,365 -

April - 1,280 -

May - 1,453 -

June - 1,407 -

July - 2,357 -

August - 1,981 -

September - 1,158 -

October - 1,373 -

November - 1,266 -

December - 1,526 -

Total 3,131 18,366 -2.2%

(Source: Carlton Screen Advertising / Nielsen EDI / Precision Media)

In terms of films, the top film at the cinema box office so far (1st Jan Ð 6th Apr 08) this year was 
In Bruges featuring Colin Farrell and Brendan Gleeson followed by Juno, P.S I Love You and I 
Am Legend.

Rank ROI Top Films Ð year to date (excluding previews)

1 In Bruges



2 Juno

3 P.S. I Love You

4 I Am Legend

5 Alvin & The Chipmunks

6 No Country For Old Men

7 Cloverfield

8 Step Up 2: The Streets

9 27 Dresses

10 National Treasure: Book of Secrets

(Source: Carlton Screen Advertising / Nielsen EDI 1st Jan – 6th April 08 – Based on Box Office returns)

Take Five Trivia:
Did you know that?

1. China is the worldÕs most populous country with about 1.3 billion people.
2. In 1985 average income in China was $293; in 2006 the average income was $2,025.
3. China contributed one-third of global economic growth in 2004.
4. About 20% of ChinaÕs $1.221 trillion exports go to the United States.
5. TianÕanmen Square is the largest public plaza in the world. 

The Finishing Line:
ÒMany a small thing has been made large by the right kind of advertisingÓ Ð (Mark Twain) 
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Kind regards,

Joe Dalton.

Precision Media,


