
 
 

 

Setanta Sports Ireland offer advertisers unique and innovative “advertising breaks” 

156 of the worldôs best golfers go into completion against each other on the 17
th

 ï 20
th

 July next 

on Royal Birkdale golf course to try and win the coveted claret jug trophy which is presented to 

the winner of The Open Championship. This yearôs event is of particular interest to Irish golfing 

fans in that Padraig Harrington is the defending champion having won the event last year in a 

dramatic play-off against Spaniard Sergio Garcia. Setanta Sports Ireland are televising all four 

days of the tournament and for the first time ever on Irish TV are offering advertisers an unique 

and innovative approach to broadcasting advertisements. Although there are no full commercial 

breaks in their coverage, Setanta Sports Ireland are offering advertisers the opportunity to run 

commercials in a ñsplit screenò approach which divides 60% of the TV screen to showing 

advertisements and the remaining 40% continuing to show the event live to viewers. The split 

screen technique is called ñIn Playò advertising and is a popular advertising technique in 

America during live televised sporting events such as The Superbowl. Each ñsplit screenò break 

is only 120 seconds long and that there are a very limited amount of breaks on offer which are 

available on a first come, first served basis. Advertisers can purchase one of two ñIn-Playò 

packages across the four days coverage with package 1 costing ú1,800 for 12 spots (30 secs) and 

package 2 costing ú3,000 for 24 spots (30 secs). For further information on this advertising 

opportunity please contact Precision Media on 6762494.  

 

 

Climax of Eastenders storyline attracts 546,000 viewers on RTE One. 

The one hour special episode showing of Eastenders last Wednesday night on RTE One was the 

highest watched programme on television across the week. According to Nielsen Media 

Research an average 546,000 (13.3 Tvrs) people tuned in to watch the goings on in Albert 

Square and see the current storyline reach its climax. Looking at the viewing figures for last 

week, it seems that the week belonged to the Soaps with Eastenders, Coronation Street and Fair 



City all occupying the top three viewing places. The crunch quarter final match in the Euro 2008 

championships between Spain & Italy last Sunday night restored some balance, (not to mention 

some testosterone) to the viewing table when an average 480,000 (11.7 Tvrs) people tuned in to 

RTE Two to see Spain defeat Italy in a penalty shoot-out. At one particular point during the 

match coverage, a peak 742,000 (18.1 Tvrs) people were watching. According to Nielsen Media 

Research, the top ten rating programmes (any day / any time best episode) on television last 

week (17
th

 ï 23
rd

 June) were as follow: 

 

Top ten rating TV programmes 17
th
 ï 23

rd
  June 08 ï National Individuals:

 

 

Rank Programme Channel Day Avr.Tvr  Avr 000’s % Share 

1 Eastenders RTE 1 Wed 13.3  546 37.1% 

2 Coronation Street TV3 Mon 12.2 502 37.6% 

3 Fair City RTE 1 Wed 12.2 502 36.2% 

4 Nine Oôclock News RTE 1 Mon 11.9 490 36.1% 

5 Six One News RTE 1 Wed 11.9 490 43.1% 

6 Euro 2008 ï Spain vrs Italy RTE 2 Sun 11.7 480 32.3% 

7 Big Movie - Madagascar RTE 1 Sat 11.0 451 36.0% 

8 Midweek Movie - Derailed RTE 1 Wed 10.6 434 32.3% 

9 Late Late Showôs Greatest comedy  RTE 1 Tue 10.5 433 31.2% 

10 Saturday Night with Miriam RTE 1 Sat 10.2 419 30.9% 

 

(Source: Precision media / AGB Nielsen Media Research ï Any day any time ï excludes programmes under 5 

minutes in duration) 

 

 

Online betting company creates the world’s largest advertising hoarding. 

The online betting company Betfair has claimed to the have created the worldôs biggest 

billboard. The billboard is so big that it has to be viewed from the air. Located in a field near 

Vienna airport the billboard was specifically timed and placed to catch the attention of football 

fans flying into Vienna for the Euro 2008 championships. The billboard measures 1,380 metres 

by 316 metres and covers an area of more than 50 football pitches. Local farmers spent four 

months growing the billboard using nine tonnes of wheat seed, 53,000 marigold plants, 1.5km of 

cotton netting as well as rape, camomile, mustard, poppies and grass. The view from the sky 

shows the Betfair logo along with the message: ñNo.1 for football and still growingò. The site 

has been officially ratified by the Guinness Book of Records as the Worldôs Largest Advertising 

Hoarding. 

 

 

Pay TV households represent 76% of all TV homes in Ireland. 



An analyses of the Irish broadcasting market by the Commission for Communications 

Regulation (ComReg) shows that there are an estimated 1.46 million TV households in Ireland 

and that at the end of March 2008, 558,297 ( 38%) subscribed to cable / MMDS services. For the 

same period BSkyB reported 548,000 Irish satellite TV subscribers reflecting a growth of 64,000 

subscribers since the same reporting period last year. According to ComReg, the total number of 

pay TV households in Ireland (cable, MMDS and satellite) is 1.106 million. Pay TV households 

now represent 76% of all homes in Ireland with a television. At the end of March 2008, there 

were 856,569 digital TV subscribers which include cable/ MMDS and Satellite customers. 59% 

of all TV households in Ireland now receive their TV service via a digital television signal, based 

on either digital cable (inc. MMDS) or satellite. 

 

Irish broadcasting subscriptions by platform 

Platform: No. Subscriptions Q1 1008 % of total  

Analogue Cable 249,728 17% 

Digital Cable 217,606 15% 

MMDS 90,963 6% 

Satellite 548,000 38% 

Free-to-view 352,003 24% 

Total 1,458,300 100% 
 

(Source: ComReg / Precision Media) 

 

 

Facebook overtakes MySpace in worldwide usage. 

The social networking site Facebook has overtaken its near rival MySpace in terms of worldwide 

unique visitors. According to figures from ComScore, 123 million unique visitors logged onto 

Facebook during May 08 compared to 114.6 million visitors logging onto MySpace during the 

same period. The figures show rapid growth during the month for Facebook reflecting a 162% 

increase on May 07. During the same period, traffic to MySpace was up by just 5%. Facebook 

and MySpace are popular social networking sites offering teenagers and adults an interactive, 

user-submitted network of friends, personal profiles, blogs, groups, photos, music and videos. 

 

 

Some useful dates – July ’08: 

 

Date: Event: 

July 4
th

  American Independence Day 

July 4
th

   Cinema ï Mamma Mia  

July 4
th

 ï 6
th

 Formula One Grand Prix ï Britain 

July 5
th

 ï 27
th

 Cycling ï Tour de France 



July 6th  GAA ï Leinster Hurling Final 

July 11
th

 ï 13th  Oxygen Music Festival ó08 

July 13
th

 GAA ï Connacht Football Final 

July 14
th

   French Bastille Day 

July 14
th

 ï 27
th

 Galway Arts Festival 

July 17
th

 ï 20th  Golf ï The British Open 

July 18
th

 ï 19
th

 Rose Festival 2008 ï St.Anneôs Park, Raheny 

July 18
th

 ï 20th  Formula One Grand Prix ï Germany 

July 20th  GAA ï Leinster Football Final 

July 20th  GAA ï Ulster Football Final 

July 29th  GAA ï Munster Football Final 

July 28
th

 ï 3
rd

 Aug  Galway Races 

 

 

Google set to launch new free online media planning tool.  

In a move to boost its ad sales, Google is about to begin offering a new free service to help 

advertisers determine the best sites to buy online ads today. Googleôs tool will be able to tell 

media buyers which web sites their target audiences visit based mainly on data from web servers, 

which provide a broader view of online use than other internet trackers. Nielsen Online and 

ComScore, which charge for their services, base their results on surveys and tracking what 

panels of internet users do, which critics say means their findings can be incomplete. Google, a 

leader in web search, is making its more comprehensive media planning tools available to 

advertisers and their agencies in the belief that the more data advertisers have about their 

audiences, the more they are likely to spend. 

 

 

Media jargon buster – Advertising Impressions:  

The audience delivery of media vehicles, programmes or schedules. Impressions are usually 

expressed as thousands (000ôs).   

 

 

Take Five Trivia:  

Did you know that? 

1. The Championships, Wimbledon (commonly referred to as Wimbledon) is the oldest 

tennis championship in the world. It is one of the four Grand Slam tennis tournaments 

and the only one played on grass. 

2. In 2008, the menôs and womenôs singles winners will each receive ú950,000 (Ã750,000). 

In 1968, the year of the first ñopenò championship, the prize money was ú2,500 (Ã3,000) 

for the male champion and ú950 (Ã750) for the female champion. 

3. A wooden racket was last used at Wimbledon in 1987. 



4. There will be approximately 200 ball boys and girls running around the courts at this 

yearôs Wimbledon. 

5. Approximately 28,123 kilograms (62,000 pounds) of strawberries and 7,000 litres (1,540 

gallons) of cream are sold at each year at Wimbledon championships. 

 

 

The Finishing Line: 

ñWhen you participate in sporting events, itôs not whether you win or lose; itôs how drunk you 

getòï (Matt Groening)  

 

 

 

If you no longer wish to receive a copy of this newsletter then please select the link below.  

 

There is no need to fill in any detail on the e-mail created. On receipt we will remove your name 

from the list of recipients: 

Unsubscribe@precisionmedia.ie 

 

Should you have any problems with this link then just send any e-mail to  

Unsubscribe@precisionmedia.ie and we will remove your name. 

 

 

Kind regards, 

 

Orla Fitzpatrick, 

Precision Media, 
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