
 

 

 
 

4.4% increase in advertising spend during August 08 period.  

The latest set of advertising expenditure figures from IAPI AdSpend monitoring reports for the 

recent month of August show that an estimated ú128m was spent on above the line mainstream 

advertising in the Republic of Ireland, reflecting a modest 4.4% increase over the corresponding 

month in 2007. Total expenditure for the year to date (January to August) now stands at 

ú1,243.5m, which is an increase of ú79.3m (+6.8%) over the corresponding period in 2007. Most 

media have benefitted from the increase in year on year advertising spend, but particularly radio 

and outdoor which have performed above the 6.8% market average with 11.2% and 9.7% year on 

year spend increases respectively. Online advertising expenditure has slowed down dramatically 

over the last couple of months with advertisers spending less on the medium this year compared 

to last year. Total breakdown of advertising expenditure figures by media for January ï August 

2008 versus January ï August 2007 were as follow: 

 

Month 2008 2007 % +/- Difference 

January ú142.7m ú133.1m +7.2% 

February ú154.9m ú141.2m +9.7% 

March ú165.5m  ú164.8m +0.5% 

April  ú170.5m ú160.3m +6.4% 

May ú187.0m ú169.0m +10.7% 

June ú157.4m ú144.0m +9.3% 

July ú137.5m ú129.2m +6.4% 

August ú128.0m ú122.6m +4.4% 

September - ú188.3m - 

October - ú178.8m - 



November - ú175.7m - 

December - ú147.8m - 

YTD ú1,243.5m ú1,854.7m +6.8% 

 

Medium Jan ï Aug ó08 Jan ï Aug ó07 % +/- Difference 

Print ú771.5m ú721.4m +6.9% 

TV ú223.1m ú214.3m +4.1% 

Radio ú99.3m ú89.3m +11.2% 

Cinema ú6.5m ú7.2m -9.7% 

Outdoor ú129.2m ú117.8m +9.7% 

Internet ú13.9m ú14.2m  -1.5% 

Total ú1,243.5m ú1,164.2m +6.8% 

 
(Source: IAPI BASE / Precision media) 

Note: Figures quoted are based on estimated rate card display value) 

 

 

Desperate Housewives returns with 565,000 viewers. 

A new series of Desperate Housewives started on RTE Two last Tuesday night with an average 

565,000 (13.7 TVRs) people tuning in to see the new goings on in Wisteria Lane. The highest 

watched programme on television last week was the Nine OôClock News on RTE One last 

Tuesday night which also happened to be Budget Day, which is traditionally one of the biggest 

news events / days across the year. According to Nielsen Media Research an average 763,000 

people (18.5 TVRs) tuned in to watch the Nine OôClock News coverage of The Budget. The Late 

Late Show continues to command a high ranking in the television viewing charts with an average 

668,000 (16.8 TVRs) people tuning in to watch Pat Kenny and his high profile guests last Friday 

night. According to Nielsen Media Research, the top ten rating programmes (any day / any time - 

best episode) on television last week (14
th
 ï 20

th
 October) were as follow: 

 

Top ten rating TV programmes 14
th 
ï 20

th
 October 08 ï National Individuals:

 

 

Rank Programme Channel Day Avr.Tvr  Avr 000ôs % Share 

1 Nine OôClock News RTE 1 Tue 18.5 763 48.3% 

2 The Late Late Show RTE 1 Fri 16.2 668 45.7% 

3 Six One News RTE 1 Tue 15.0 619 50.8% 

4 Fair City RTE 1 Thu 14.6 600 42.2% 

5 Killinaskully RTE 1 Sun 14.5 598 37.4% 

6 At Your Service RTE 1 Thu 14.1 581 39.5% 

7 Desperate Housewives RTE 2 Tue 13.7 565 36.7% 

8 Who do you think you RTE 1 Mon 13.6 562 35.1% 



9 Coronation Street TV3 Mon 13.3 549 34.9% 

10 The Clinic RTE 1 Sun 13.2 545 34.4% 

 

(Source: Precision media / AGB Nielsen Media Research ï Any day any time ï best episode - excludes programmes 

less than 5 minutes in duration) 

 

 

250,000 viewers see Orla get fired from The Apprentice. 

Five episodes down and only seven remaining, last Monday nights showing of The Apprentice 

on TV3 was watched by an average 250,000 people. At one particular point during the 

programme a peak 372,000 people were watching. Viewers to the programme saw Bill Cullen 

fire his fifth aspiring apprentice - Orla McAdam leaving only nine candidates to fight it out for 

the coveted job and ú100,000 salary. The final instalment of the series is scheduled to air on 8
th
 

December  

 

The Apprentice ï viewing figures ó000s (all individuals) 

 

 

 

 
(Source: Nielsen Media Research / Precision Media) 

 

 

Media jargon buster ïAnalytics:  

An online media term which refers to the collection of data about a Web site and its users. 

Analytic programs typically give performance on data and clicks, time, pages viewed, Web site 

paths, and a variety of other information. 

 

 

Take Five Trivia:  

Peak 

Average 



Did you know that? 

1. The navel divides the body of a newborn baby into two equal parts. 

2. The average heart beats 2.5 billion times in a lifetime. 

3. A blink lasts approximately 0.3 seconds. 

4. An average human loses about 200 head hairs per day. 

5. Your body gives off enough heat in 30 minutes to bring a half a gallon of water to boil.  

     

 

The Finishing Line: 

ñSmoking is one of the leading causes of statisticsò ï (Fletcher Knobel) 

 

 

If you no longer wish to receive a copy of this newsletter then please select the link below.  

 

There is no need to fill in any detail on the e-mail created. On receipt we will remove your name 

from the list of recipients: 

Unsubscribe@precisionmedia.ie 

 

Should you have any problems with this link then just send any e-mail to  

Unsubscribe@precisionmedia.ie and we will remove your name. 
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Orla Fitzpatrick, 

Precision Media, 

mailto:Unsubscribe@
mailto:unsubscribe@

