
 

 

 
 

Killinaskully returns with 538,000 viewers. 

The hit series Killinaskully returned to our screens last Sunday night with an average 538,000 

(13.0 TVRs) people tuning in to watch the locals prepare for their annual motor rally. According 

to Nielsen Media Research, the highest watched programme on television last week was the Nine 

o‟clock news on RTE One last Sunday night which attracted an average 701,000 (17.0 Tvrs) 

viewers beating The Late Late Show into second place with 653,000 (15.8 Tvrs) average 

viewers. According to Nielsen Media Research, the top ten rating programmes (any day / any 

time - best episode) on television last week (7
th

 – 13
th

 October) were as follow: 

 

Top ten rating TV programmes 7
th
 ï 13

th
 October 08 ï National Individuals:

 

 

Rank Programme Channel Day Avr.Tvr Avr 000ôs % Share 

1 Nine O‟clock news RTE 1 Sun 17.0 701 42.2% 

2 The Late Late Show RTE 1 Fri 15.8 653 46.0% 

3 Fair City RTE 1 Tue 14.5 598 38.8% 

4 Coronation Street TV3 Mon 13.1 542 37.0% 

5 At your service RTE 1 Thu 13.1 542 38.1% 

6 Killinaskully RTE 1 Sun 13.0 538 33.1% 

7 About the house RTE 1 Tue 12.5 514 32.6% 

8 Tubridy Tonight RTE 1 Sat 12.3 508 36.1% 

9 The Clinic RTE 1 Sun 12.3 507 33.9% 

10 Eastenders RTE 1 Thu 12.3 507 39.1% 

 

(Source: Precision media / AGB Nielsen Media Research ï Any day any time ï best episode - excludes programmes 

less than 5 minutes in duration) 



 

Dohéééé. 

Domino‟s Pizza has decided to drop its sponsorship of The Simpsons programme on Sky One 

television in the UK. The contract expires at the end of the year and will not be renewed by 

Domino‟s. The decision not to renew is seen in many quarters as a direct consequence of the 

tighter rules on the advertising of food high in fat, salt or sugar (HFSS) which were introduced 

two years ago by the Office of Communications (Ofcom) in the UK. 

 

 

BCI awards temporary licence for new radio station celebrating the 1990ôs. 

A new radio station which celebrates the 1990‟s era has been awarded a licence from the BCI 

under its 30-day temporary licence scheme. The 90s Network will transmit each weekend until 

January 2009 on 95.5FM frequency. The BCI rules for temporary licences, prohibits the station 

from taking advertising, but that sponsorship is permitted. As well as broadcasting over the 

airwaves, the station is available online on its website www.the90snetwork.com 

 

 

The Apprentice goes from strength to strength for TV3. 

The Apprentice on TV3 is proving to be a bit of a hit series, with average viewing levels in the 

region of 250,000 per episode over the four episodes shown to-date. Last Monday nights show 

pulled in the highest number of viewer‟s to-date with an average 283,000 tuning in to see self 

made millionaire Bill Cullen put his apprentices through the mill. The final instalment of the 

series is scheduled to air on 8
th

 December  

 

The Apprentice ï viewing figures (all individuals) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
(Source: Nielsen Media Research / Precision Media) 
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26% of 18-34yr old men prefer the internet to having sex. 

A new study published by Hall & Partners and commissioned by new media content provider 

Break Media, finds that 26% of men aged 18-34yrs prefer going online to having sex, though 

their third-favourite online entertainment pursuit remains watching videos featuring “hot girls.” 

According to the study, roughly half of 18-34yr old men spend at least 22 hours online per week, 

and that 70% of them say that they would give up watching TV before giving up going on the 

web. The survey findings were based on 500 men who go online at least once a month. 

 

 

Online users prefer banner ads to video ads. 

A new study by iPerceptions, an American company provider of web-focused customer analytics 

has found that despite the huge growth in rich online media formats, web users are more likely to 

click on a text or banner advertisement than a video one. The findings of the study were based on 

feedback from more than 14,000 visitors to leading media sites in August. According to the 

study, 25% of respondents said that they were most likely to click on simple text ads, while 20% 

said they were likely to click on right-sided positioned banner ads and 12% were likely to click 

on top of page positioned banner ads. Only 11% of those surveyed said they were just as likely to 

click on a video advertisement. The study also found that 40% of consumers who are likely to 

click on any ad make less than $50,000 a year and only 15% make more than $150,000.       

 

 

Herald AM 75,358 versus Metro 70,013 during recent September 08 period.    

The latest set of bulk distribution figures from the Audit Bureau of Circulations (ABC) for the 

recent month of September (25
th

 Aug – 28
th

 Sept) 2008 show that Herald AM free sheet 

newspaper distributed an average 75,358 copies per day throughout the period compared to an 

average 70,013 copies distributed by their street rival – Metro. According to the ABC report, an 

average issue of Herald AM was distributed across 148 distribution points over the audit period 

compared to 181 for Metro. The average advertising content per Herald AM issue over the audit 

period was 32% compared to 34% for Metro. A more detailed breakdown of the summary ABC 

report for both free-sheet newspapers for 25
th

 Aug – 28
th

 Sept „08 reads as follow: 

 

ABC Bulk Distribution data ï September 08 Herald AM  Metro 

Average net bulk distribution per issue: 75,358 70,013 

Number of issues in audit period: 25 25 

Average number of distribution points per issue: 148 181 

Average issue pagination (pages) per issue:  30 28 

Average advertising content per issue: 32% 34% 

 

ABC bulk distribution ï Avr. Monthly circulation 

Month 2008 Herald AM Metro 



January 80,049 75,180 

February 80,197 74,667 

March 80,295 74,025 

April 80,449 75,805 

May 80,420 75,160 

June 78,509 75,219 

July 62,870 72,443 

August  64,246 69,742 

September 75,358 70,013 

 

(Source: ABC / Precision Media) 

 

 

Media jargon buster ïDaypart:  

Broadcast media divide the day into several standard time periods, each of which is called a 

daypart. Examples include, breakfast, afternoon, pre-peak, early peak, late peak, post peak. The 

cost of purchasing advertising airtime on broadcast media varies by the daypart selected.    

 

 

Take Five Trivia: 

Did you know that? 

1. There are more coffee drug addicts in the US than drug addicts of any other kind. 

2. Adolf Hitler was a vegetarian. 

3. Marijuana is Spanish for “Mary Jane” 

4. Each year, more people are killed by teddy bears than by grizzly bears. 

5. 99% of India‟s truck drivers can‟t read road signs. 

     

 

The Finishing Line: 

“Life consists not in holding good cards, but in playing those you hold well”. – (Henry Wheeler 

Shaw) 

 

 

 

If you no longer wish to receive a copy of this newsletter then please select the link below.  

 

There is no need to fill in any detail on the e-mail created. On receipt we will remove your name 

from the list of recipients: 

Unsubscribe@precisionmedia.ie 

mailto:Unsubscribe@


 

Should you have any problems with this link then just send any e-mail to  

Unsubscribe@precisionmedia.ie and we will remove your name. 

 

 

Kind regards, 

 

Orla Fitzpatrick, 

Precision Media, 
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