
The Late Late Show continues to deliver for RTE. 
Not for the first time in its long and distinguished life, The Late Late Show topped the viewing 
charts last week with an average 667,000 (16.2 Tvrs) people tuning in to see Pat Kenny strut his 
stuff. Another proven programme performer is Coronation Street which continues to pull in the 
viewers for TV3 on a regular basis. Last FridayÕs nightÕs episode was watched by an average 
530,000 people ranking it in third place across the week of the highest watched programmes on 
television. Over on RTE Two, Desperate Housewives rules the station roost with an impressive 
475,000 (average) people tuning in to watch the goings on in Wisteria Lane. According to 
Nielsen Media Research, the top ten rating programmes (any day / any time best episode) on 
television last week (6th Ð 12th May) were as follow:

Top ten rating TV programmes 6th -12th May 08 Ð National Individuals:

Rank Programme Channel Day Avr.Tvr Avr 000’s % Share
1 The Late Late Show RTE 1 Fri 16.2 667 48.5%

2 Nine OÕclock News RTE 1 Tue 14.5 595 44.6%

3 Coronation Street TV3 Fri 12.9 530 38.4%

4 Fair City RTE 1 Thu 12.7 523 43.7%

5 Tubridy Tonight RTE 1 Sat 11.8 485 37.3%

6 Prime Time RTE 1 Thu 11.7 479 34.2%

7 Desperate Housewives RTE 2 Tue 11.6 475 34.0%

8 Eastenders RTE 1 Thu 10.9 448 39.6%



9 Six One News RTE 1 Wed 10.7 440 45.3%

10 Show me the Money RTE 1 Thu 10.5 433 33.3%

(Source: Precision media / AGB Nielsen Media Research Ð Any day any time Ð excludes programmes under 5 
minutes in duration)

Here come the girls…………..
All roads lead to the main hall in the RDS if you are looking for the ÒUltimate GirlÕs Day OutÓ. 
Organised by the publisher Harmonia (who publish familiar female magazines such as Irish 
Tatler, Womans Way and U Magazine and the female targeted website ivenus) The Ultimate 

Girls Day Out is a pampering, fashion and beauty event featuring catwalk shows, free beauty 
makeovers as well as a lipstick lounge and elegant champagne bar.  The event is scheduled to run 
over three days from 29th Ð 31st August with admission tickets costing !25 per person.

24.5% increase in Cinema admissions for March 08.
After a relatively sluggish start for the first two months of the year, cinema admissions have 
really taken off for the month of March with a massive 24.5% increase on the same month 2007. 
According to Carlton Screen Advertising a total of 1,698,780 admissions occurred in the 
Republic of Ireland during March. The strong performance in March meant the medium showed 

a positive 5.8% growth in attendance figures across the first quarter. The strong March 
performance was largely down to awards season hype and the film ÒIn BrugesÓ starring Colin 
Farrell & Brendan Gleeson which exceeded expectations at the ROI box office taking in over 
!2.9 million to-date. 

Republic of Ireland monthly cinema admissions Ð 2008 vrs 2007:

2008 2007 % +/-
Month 000’s 000’s Diff yoy
January 1,700 1,712 -0.7%

February 1,431 1,488 -3.8%

March 1,699 1,365 +24.5%

April - 1,280 -

May - 1,453 -

June - 1,407 -



July - 2,357 -

August - 1,981 -

September - 1,158 -

October - 1,373 -

November - 1,266 -

December - 1,526 -

Total 4,830 18,366 +5.8%

(Source: Carlton Screen Advertising / Nielsen EDI / Precision Media)

In terms of films, the top film at the cinema box office so far (1st Jan Ð 4th May  08) this year was 
In Bruges featuring Colin Farrell and Brendan Gleeson followed by Juno, P.S I Love You and I 
Am Legend.

Rank ROI Top Films – year to date (excluding previews)
1 In Bruges

2 Juno

3 P.S. I Love You

4 I Am Legend

5 27 Dresses

6 Alvin & The Chipmunks

7 No Country for Old Men

8 Step Up 2: The Streets

9 Cloverfield

10 National Treasure: Book of Secrets

(Source: Carlton Screen Advertising / Nielsen EDI 1st Jan Ð4th May  08 Ð Based on Box Office returns)

TV3 screens Radio Nova documentary.
TV3 are showing a bit of radio nostalgia next week when the station transmits a special one hour 

documentary celebrating the 25th anniversary of the close down of Radio Nova station, which 
was perhaps the biggest pirate radio station in Ireland at the time. The programme will feature 
many of the presenters and DJÕs which worked in the station and who went on to become 
household names in Irish radio and television broadcasting. People such as Ian Dempsey, Dave 
Fanning, Brian Dobson, Ken Hammon and Colm Hayes. The programme goes out on air next 



Wednesday 21st May at 9pm and will contain original footage, as well as interviews, nostalgia 

and some hit music from the 1980Õs.

RTE Radio launches new advertising package.
RTE radio have just launched a new advertising package to the market place which offers 
advertisers exclusive access to their top five listening programmes, which are Morning Ireland, 
Gerry Ryan, The Tubridy Show, News at One and Liveline with Joe Duffy. Titled ÒThe Big 
Five,Ó the package consists of 10 spots and an asking price of !10,000 for a 30 second length 
commercial. According to JNLR listenership figures it is estimated that the package will reach 
877,000 (25%) adults 15+ in the country. The package is only available for a limited 8 week 

period from w/c 30th June to 24th August.

Take Five Trivia:
Did you know that?

1. A cough releases an explosive charge of air that moves at speeds up to 60mph.
2. A sneeze can exceed the speed of 100mph.
3. An average human drinks about 16,000 gallons of water in a lifetime.
4. Fingernails grow faster than toenails.
5. The risk of heart attack is higher on Monday than any other day of the week.

The Finishing Line:
ÒA cynic is a man who, when he smells flowers, looks around for a coffinÓ Ð (H.L. Mencken) 
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